Natalie Marie DeVries
     ( Cell: 386-804-6658 ( E-mail: ndevries@stetson.edu (
 

PROFILE

· An energetic, competitive leader who can successfully collaborate with diversely talented team members to integrate thoughts, opinions, and perspectives into meaningful action. 
· A highly effective verbal and written communicator in both English and Spanish.  
· Extensive knowledge of Microsoft Word, Excel, PowerPoint, and Publisher. 
EDUCATION

Stetson University, DeLand, Florida, Bachelor of Business Administration in Marketing, May 2007

· Major GPA: 3.3/4.0, Honor Roll (while working 20 hours/week to finance college expenses)

· Minor: Spanish

ACCOMPLISHMENTS

Target Corporation
June 2007 – April 2010

· Selected as top performer for the Miami district for four financial quarters.

· Store service scores went from ranking 48/48 stores to 1/48 in one month directly after accepting my new role as Guest Service Manager.  

Madrid, Spain, at La Universidad de Carlos III

             
   


         February 2006 – June 2006
· Studied abroad and earned 15 credit hours; all classes taught in Spanish by native speakers.

Stetson University Varsity Men’s Crew





                               August 2003 – May 2004

· Coxswain, NCAA Division I; medaled at several events
PROFESSIONAL EXPERIENCE

Retail Department Store Manager






                June 2007 – April 2010

Target, Miami, Florida

· Hired, trained, and developed new team members to support the business needs of the store.
· Oversaw the operations of total store on a daily basis to ensure a great shopping experience for our guests.
· Provided thorough feedback to team members and peers to accomplish goals 
· Planned out upcoming merchandising transitions to ensure execution of new products was according to Target’s expectations.
· Functioned as the general store manager on a weekly basis.
· Handled all guests and team member concerns to ensure a fast, fun, and friendly environment.
· Executed the scheduling for all responsible work centers to ensure proper staffing everyday.
Stewardship Assistant

Stetson University, DeLand, Florida




  
             August 2003 – May 2007

· Coordinated and assisted with mailings to more than 3,000 recipients, saving time and money for the department. 

· Created questionnaires and reports, as well as generated spreadsheets for over 300 scholarship funds, which helped organize and manage the department.

· Oversaw and maintained multiple complex filing systems.

· Responsible for the process of setting up all new scholarships and integrating them into the department’s ongoing tracking and reporting.

Men’s, Women’s, and Customer Service Representative

Nordstrom Rack, Grand Rapids, Michigan




        
                June 2004 – June 2002

· Served multiple roles within the organization in response to progressive responsibility.
· Created eye-catching displays weekly for the men’s department.
· Contacted customers to update them on monthly events. 
· Took inventory of all merchandise in the women’s department.
· Generated a clean and organized shopping environment.

· Opened the most new accounts for customers in one month.
· Developed excellent customer service skills and knowledge of sales and the industry.

EDUCATIONAL PROJECT EXPERIENCE/LEADERSHIP ROLES

Advertising IMC Group Project





                                        August 2006 – December 2006

· Improved marketing plan for a regional retail store through analysis of past and current marketing efforts, target market, environmental and competitive trends.

· Organized, assigned, and managed all tasks for group members.

· Developed and presented our report to clients who have since implemented our marketing plan and consumer buying program recommendations into their stores, resulting in significant gains.

· Selected the best group project by professor.

Marketing Research Group Project




         
                      August 2006 – December 2006

· Collaborated with a local business to obtain demographic and psychographic data of customers.

· Created, executed, and ran analysis of surveys administered to 1,000 current and potential consumers.

· Presented statistical findings to our clients, which have been used to present to other companies and have helped them market more effectively to the needs of their target market.







